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e General Education Committee (2008-Present)
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Program Affiliations
Faculty - Marketing Department

Education

PhD 2004 — Southern Illinois University/Carbondale, Integrated Marketing Communications
MS 1997 — Southeast Missouri State University, Public Administration
BS 1995 — Southeast Missouri State University, Public Relations

Contact

Office 212C Webster Hall

Address 2500 North River Rd, Manchester, New Hampshire 03106-1045

Phone 603-668-2211

E-mail a.lynch@snhu.edu

Web Links http://www.snhu.edu/1900.asp (Marketing Bachelor of Science Program)
http://www.snhu.edu/1946.asp (Integrated Marketing Communications Graduate Certificate)

Summary Profile

Dr. Lynch’s professional background is in intercollegiate and professionals sports marketing in addition to
advertising agency experience. His varied research interests include marketing factors that impact higher
education brands and cultural factors that impact consumer brand preference.

Administrative Appointments
Faculty Marketing Department 2005-Present
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Current Scholarship
Co-Author Cultural Factors that Impact Perception and Attitude toward Private Brand Spring 2009

Products: Comparing Arab Country and United States Consumers (Study in
progress for submission to 2009 Global Conference on Business and Finance in
Costa Rica)

Co-Author Student Satisfaction with Higher Education Institution (HEI) Website Content: An Spring 2009
Empirical Study of Website Quality, Organization and Features (Study in progress
for submission to 2009 Global Conference on Business and Finance in Costa Rica)
Principal (Quantitative and qualitative study of factors that impact higher education brands. 2004-Present
Investigator
Courses Taught

Undergraduate Courses
MKT113 Introduction to Marketing (Face-to-Face and SNHU Online)
ADV263 Advertising Copy and Layout

Graduate Courses

MKT605 Integrated Marketing Communications
MKT609 Advertising and Public Relations
MKT630 Market Research
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Lynch, A. (2007). Higher Education Institutional Branding: A Comparison of Arab Country and U.S. Higher
Education Online Branding Strategies, Winter 2007 Global Conference on Business and Finance. Paper
presentation received Outstanding Research Reward.

Lynch, A. (2007). Assessing marketing communication channel preference throughout the college choice process.
In M. Adams and A. Alkhafaji (Ed.), Business Research Yearbook, Vol. XIV (pp. 101-106). Beltsville, MD:
International Graphics. ISBN 1-889754-11-0.

King, J. and Lynch, A. (2006). How Oprah Winfrey and General Motors used a $7 million product placement on the

Oprah Winfrey show to gain television publicity across the United States. In Y. Passadeos and D. Dimitrakopoulou
(Ed.), Mass Media Research: International Approaches (pp. 59-68). ISBN: 978-960-6672-14-9.

Lynch, A. (2006). University brand identity: An exploratory content analysis of four-year U.S. higher education web
site home pages. In M. Adams and A. Alkhafaji (Ed.), Business Research Yearbook: Global Business Perspectives
(pp- 82-87). Beltsville, MD: International Graphics. ISBN: 1-889754-10-2.

Lynch, A. (2006). University brand identity: Comparing Arab country and U.S. higher education web site home
pages. In International Advertising Association World Education Conference Proceedings (TBP). New York: [AA.
ISBN: TBP.

King, J. and Lynch, A. (2005). Impacting the news: How General Motors’ $7 million product of the Pontiac G6

automobile on the Oprah Winfrey Show played in newspapers across the United States. In Hawaii International
Conference on Social Sciences Proceedings (pp. 1172-1187). Honolulu, HI: ISSN: 1539-7300.



Lynch, A (2005). Understanding brand contact preferences of traditional-age prospective college students. In M.
Adams and A. Alkhafaji (Ed.), Business Research Yearbook: Global Business Perspectives (pp. 56-60). Beltsville,
MD: International Graphics. ISBN: 1-889754-090-9.

King, J. and Lynch, A. (2005). How Oprah parlayed a $7 million GM product placement into increased positive
publicity for her own brand name. In M. Adams and A. Alkhafaji (Ed.), Business Research Yearbook: Global
Business Perspectives (pp. 76-80). Beltsville, MD: International Graphics. ISBN: 1-889754-090-9.

Lynch, A. (2004). Factors that impact communication channel selection by traditional-age freshmen in the college
choice process. Dissertation.
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